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AHAJII3 MAPKETUHTOBUX IHBECTUIIN B BYAIBEJIBHY TAJIY3b YKPATHU

Anomaujisa. B oanomy 00cniodxcenni 30iicHeHo CmpYKmypHULl aHaliz iHeecmuyitl e MapkemuHe 0y0ieenbHoOi
eanysi Yrpainu, wo 3ymosneno nabymms 0anoi cgpepu ik cmpame2iuno 8aiciugol 8 KOHmeKkcmi HeooxXioHocmi
BIOHOBNIEHHS HCUMI08020 (QOHOY VKpainu ma iHwux 00’ekmie coyianbHoi iHppacmpykmypu Ykpainu,
3NpUYUHEHT pYIHYBAHHAMU 8 HACI00K AKMUBHUX 001i08UX Oitl. Po32enanymo posb ingecmuyiil ik Cmpame2iuHo2o
iHCmMpyMeHmy niO8UWeH sl KOHKYPEHMOCNPOMOICHOCHI OYOi6eNbHUX KOMNAHIU mMa CIUMYIIO8AHH NONUMY
Ha iXHI moeapu ma NOocny2u, GU3HAYEHHS 3MIHU 8 NapaoueMi CROJNCUSUUX 3anumis. J{oCni0dHceno Cmpykmypy
MAPKemun208ux sumpam 0yoieenbHUMU KOMNAHIAMU @ CYYACHUX YMOBAX, A MAKONMC OUHAMIKY 3MIiH 00CA2I6
iH8eCMYBAHHA 6 6npo0o06dxCc Oii 60€HHO20 cmamy. Takodc y npoyeci BUKOHAHHA OAHO20 OOCTIOINCEHHS.
BUABNIEHO OCHOBHI BUKTIUKU, 3 AKUMU CIMUKAIOMbCSL YUACHUKU PUHKY, cepeo AKUX — oeiyum Keaniikoeanoi
Po60UOI cunu, nio8UUeHHs 8apmMOCmi Mamepianie, CKIAOHOWI 3 I02ICMUKOI0 Ma (IHAHCYBAHHAM NPOEKMIs.
Boonouac eioznaueno nepcnexmuéu 6iOHOG1EHHA MA PO3GUMKY 2aY3i 4epe3 3aNY4eHHS MIJICHAPOOHOT
00nomozu, po36UMOK 0ePIHCABHO-NPUBAMHO20 NAPMHEPCMBA, NPOBAOICEHHS THHOBAYIIHUX MEXHONO0TH ma
cmanux nioxodie y 6yoieHuymei. Y npoyeci 00cniodcennss UA61eHO OCHOGHI MeHOenyii 8 IHEeCmy8aHHi )
MapkemuHe: 3pOCMAaHHA YacmKUu Yyupposux KOMyHiKaL;iL? BUKOPUCMAHHA AHALIMUYHUX THCMPYMEHmMIE O
OYIHKU egheKmusHoCmi peknamHux Kamnauiu mowjo. Busnaueno micye i ponb MIJCHAPOOHUX OOHOPCLKUX
¢onois 6 konmexcmi 3any4enHs iHeecmuyiti y 6i06y008y pralHCbKOZ "IHgpacmpykmypu ma wiisaxu 83aEmooii
3 0epocasHuMU THCMUmMyyiamu, a makoxc npusamuumu xkomnauismu. Ocobnugy yeazy npuoileHo 6niugy
308HIWHIX YUHHUKIB, MAKUX SIK 2100AIbHA eKOHOMIYHA HeCMADIIbHICb, 3MIHA CROACUBYUX YROOOOAHD | BOEHHI]
0ii. 3anpononosano npakmuuni pexomenoayii wooo onmumizayii cmpykmypu MapKemuH208ux iHgecmuyil,
3 YPaxy8aHHAM CYYACHUX MeHOeHyill ma ocobausocmeti QYHKYIOHYBAHHS 2aY3i 6 YMOBAX HeCMAbilbHO2O
cepedosuwya.

Kntouoei cnosa: mapkemune, no8oerHe 8i0HOBNEHH, YUPDPOBI3aYisl, PUHOK HEPYXOMOCMI, IHBeCMUYIliHA
OislibHiCmMb, mpancghopmayis 6y0ieebHO20 PUHKY.

ANALYSIS OF MARKETING INVESTMENTS IN THE CONSTRUCTION
INDUSTRY OF UKRAINE

Abstract. This study conducted a structural analysis of investments in marketing in the construction
industry of Ukraine, which is due to the acquisition of this area as strategically important in the context of
the need to restore the housing stock of Ukraine and other social infrastructure facilities of Ukraine, caused
by destruction as a result of active hostilities. The role of investments as a strategic tool for increasing the
competitiveness of construction companies and stimulating demand for their goods and services, determining
changes in the paradigm of consumer demands was considered.

The structure of marketing expenses by construction companies in modern conditions was studied, as
well as the dynamics of changes in investment volumes during martial law. Also, in the process of carrying out
this study, the main challenges faced by market participants were identified, including a shortage of qualified
labor, an increase in the cost of materials, difficulties with logistics and project financing. At the same time,
the prospects for the restoration and development of the industry through the involvement of international
assistance, the development of public-private partnerships, the introduction of innovative technologies and
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sustainable approaches in construction were noted.

The research identified the main trends in marketing investment: the growth of the share of digital
communications, the use of analytical tools to assess the effectiveness of advertising campaigns, etc. The
place and role of international donor funds in the context of attracting investments in the reconstruction
of Ukrainian infrastructure and ways of interacting with state institutions, as well as private companies,
were determined. Particular attention was paid to the influence of external factors, such as global economic
instability, changing consumer preferences and military operations. Practical recommendations were offered
for optimizing the structure of marketing investments, taking into account modern trends and the peculiarities
of the industry s functioning in an unstable environment.

Keywords: marketing, post-war recovery, digitalization, real estate market, investment activity,
transformation of the construction market.

IMocTanoBka mnpodjemMu. Y cydacHMX yMOBax TpaHCc(opMmalii HaI[iOHAJIbHOI EKOHOMIKH, IO
CYNPOBOKYETHCS TITMOOKMMH COIIaIbHO-TIOITHYHUMH 3MIHaMH, 1HBECTHINlI B MapKETHHT HaOyBalOTh
0COOJIMBOIO 3HAYEHHS SIK iHCprMeHT MiABUIICHHS C()EKTUBHOCTI JISIBHOCTI MIANPUEMCTB, 30KpemMa B
PO3BHTOK H(POBHX TEXHOJOTH aHAIl3y PHHKY Ta MOBEIIHKH CIIOXNBa4iB. By/iBenbHa ranyss Ykpainu, siKka
TPAJMILIHO € OIHUM i3 MPOBITHAX CEKTOPIB rOCIIOAAPCTBA, HHHI CTHKHYJIACA 3 HU3KOKO BUKJIMKIB TOJIOBHUM
3 SIKMX € TaK 3BaHa «CTpareriyHa HeBU3HAYEHICTh» B MUTAHHI MPAaBUWIBHOI OLIHKY MaiOyTHIX MICISIBOEHHUX
3aIUTIB CIIOKMBAYiB, @ TAKOXK PeaIbHOI MPOTHO3HOI OIIIHKH 00CATY CITOKHBYOTO pUHKY. BonHovac, ehekTuBHA
MapKeTHHTOBOI TISUTBHOCTI, 30KpeMa B cerMeHTi B2B BikpuBae HOBI MOXJIMBOCTI J71s 3a0€3MEUEHHS CTAJIOTO
PO3BHUTKY IiJIPUEMCTB.

AKTyaJIbHICTB JJAHOTO JIOCITIJKSHHS 3yMOBJICHA TIOTPEOO0I0 Y KOMIUIEKCHOMY aHaji31 Cy4acHOTO CTaHy
Ta MEPCIEKTUB PO3BUTKY 1HBECTUIIIMHOTO KJIIMAaTy B MApPKETHHTOBUX 1HHOBAIlISAX B YKpaiHCHKIN OymiBeIbHIN
raiysi Ta BU3HaueHHs e()eKTUBHUX IHCTPYMEHTIB YIPABIIHHS HUMH.

AHani3 octaHHix gocjimkeHb i myOaikauii. IluranHs crpareriuyHoro po3BUTKY Ta 30UIBIICHHS
3JIy4eHOCT1 1HBECTHUINIM B OymiBENbHY Taly3b YKpaiHU OyJO JOCIHIDKEHO PSAIOM IPOBITHUX HAYKOBIIIB
Ta BYEHHX YKpaiHu, 30kpema Anamcekoro L. [1], bineuskum 1. [2], Baropkoro M. [3], I'poncbkoro M. [4],
Hparan L. [5], Koctsaaykom K. [7], Jlummenkom M., Makapenko H. [8], Oscieakom H. [9], Oknanaepom T.
[10], ITerpoBum B. [11], Cene3nboBum O. [12], Menbsaukom B. [13].

[Ipote, muTaHHS 3alyyeHHs IHBECTHIIH y MapKeTHHIOBY MAISJIBHICTH OyaiBEIbHHMX MiJIPUEMCTB 3
ypaxyBaHHSIM BIUIMBY BOEHHHUX JIiii Ta II00aJbHUX MAacCIITA0IB MICISIBOEHHOTO BiJHOBJICHHS 3aJIMIIAE€THCS
HEIOCTATHBO ONPallbOBaHUM Ta PO3KPUTUM.

MeTo10 €TATTi € OLIHKA CTaHy 3aJy4YeHOCTI 1HBECTHULIH B MapKETHHIOBY JisIbHICTH OyHiBEIbHHX
MiANMPUEMCTB YKpaiHU B yMOBaX II00ATBHUX COIIaIbHO-EKOHOMIYHHX Ta MOJITHYHHX 3MiH.

Buxiaaa ocHOBHOro mMarepiady. MapKeTHHrOBi IHBECTHIII1, sIK crienu(igHniA BT KaHiTaJIOBKJ'Ia,I[eHB
CIPSIMOBAHI HE JIIIC Ha IPOCYBAHHS TOBAPIB 1 IIOCIYT, a if Ha HOpMyBaHHS I[OBI“OCTpOI(OBOl BapTOCTI OpeHy,
CTBOPCHHS KOHKYPEHTHHX IIEPEBAr i CTPATCridHE MO3UIIOHYBAHHS KOMITAHIH y JMHAMIYHOMY PHHKOBOMY
CEPE/IOBHILI, 3 0COOTHMBO — B CEPETOBHILL, IO BAKKO CTIPOTHO3YBATH 4EPE3 CUCTEMATHHIHY 3MIHY 30BHIIIHIX
YMHHUKIB, Ha K1 MIIPUEMCTBO HE 3aTHE BIIMBATH Ta 31 CHIOBATH KOHTPOJIb.

[IupokomacmrabHe BTOPrHEHHSI POCIChKOi (eneparnii Ta akTUBHI OOHOBI 1ii cTamy KPUTHUIHUMHU
YUHHUKAMH, 10 CYTTEBO 3MIHUJIM AUHAMIKY PO3BUTKY yCiX CEKTOPIB HAaIllOHAJIBHOI €KOHOMIKH, 30KpeMa
Oy/iBeIbHOI Tamy3i. 3 MOYaTKOM BiliHM L€l CEKTOp 3a3HaB CYTTEBOTO CIIAAy B CHIIY 3arajbHUX €KOHOMIYHUX
NPUYHH, CIPUYNHEHOTO 3HUIICHHSAM 1H(QPACTPYKTypH, MOPYUICHHSM JIOTICTUYHUX JIAHIIOTIB, BTPATOIO
po6ovoi cuiM y 3B’A3Ky 3 MOOLTI3aIli€r0 HaceJIeHHS Ta BIATOKY KBasliikoBaHOi poOOUYOi CHIIM 3aKOPIOH,
CKOPOUYEHHSIM 1HBECTHIIIH 1 3arajibHOI0 EKOHOMIYHOIO HECTAOUIBHICTIO.

[Ipote, HaWOLIBII CYTTEBI MPOOIEMH MTPOJAOBKYIOTH OYTH OB’ SI3aHUMH 3 CUCTEMAaTHYHUM 3HUIICHHAM
KUTJIIOBOTO (DOHIY, 7€ HEMOXXJIMBO IMOKH IO CIPOTHO3YBAaTH KIHIIEBHH MacmTad 30UTKIB B KiJIBKOCTI
MOLIKO/DKEHUX 00’ €KTIB Ta B rpomoBux oOcsrax. Tak, 3a ganuMu KuiBChKOi HIKOJIM €KOHOMIKH [6], cyma
NpSMUX 1 HEMPSAMUX 30UTKIB, SIKi 3aB/IaHI )KUTIOBIH Ta HE )KUTIIOBiH iH(ppacTpyKTypi cTanoM Ha KiHeupb 2024
poKy csirae Oinbine Hix $157 mupa (puc. 1).
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Puc. 1. OGcsr npsiMux 30MTKIB 3aBIaHUX 00’ €KTaM JKUTIOBOTO 1 HE KUTIIOBOTO (DOHIY 1O poKax, Miapxa $
IDicepeno: cpopmosaro asmopom 3a oanumu [6]

Haii6inpma nunamika pyiHyBaHb criocTepiranach y 2023 polii B Iepiosi BUCOKO IHTEHCUBHHUX PaKEeTHO-
O6omO0BUX ymapiB 3 0oky pocii. llomo cTpykTypHOro po3MOAiTy MaHUX 30MTKIB, TO CUTYyaIlis BHIIISAIAE
HACTYITHUM YMHOM (pHcC. 2 ).

Kuraosi 6ynismi

IndpacTpykTypa 40%

25%

Oceitri yeTanosn
4%
Eneprerura
7% ARTHBH 6%

manpHEEMCTE
9%

Puc. 2. CrpykrypHuii po3noain o0csary 30UTKiB 00’ €kTiB 3a0y10BH, %o
IDicepeno: cpopmosarno asmopom 3a oanumu [6]

Takum 4MHOM, HE IPOBOASIYM IPYHTOBHHI aHAII3 €eKOHOMIYHUX 30UTKIB, 3Ba)KalOuy Ha BUILCHABE/ICHE
CTa€ OYCBHHHMM, LIO MOTCHIIWHUI MONUT HAa PUHKY JKUTIOBOrO (DOHIY BXKE OLiHIOETHCS B $62,8 mip.
BaxxuBUM acriekToM B JJAaHOMY BHITQIKy € Te, IO B IMICIASBOEHHUU IEPioJ] TaKW OOCAT MOTEHIIIHHUX
iHBecTuUII1# Oy/e LiKaBHil He JHIIe YKPaiHCHbKUM KOMIIaHisiM, a i 30BHIIIHIM 3a0y10BHUKAM.

Came ToMy, BHYTPIIIHIM BUPOOHUKAM, SIKi B CHITY 00’ €KTUBHUX MAaKPOCKOHOMIYHUX 00CTaBUH, BTPATHIN
MOXIIUBICTh CAMOCTIHHO 3/11HCHIOBATH 1HBECTHUIIIT B HOBI 00’ €KTH 3a0y/J0BH, HEOOX1THO YITKO PO3YMITH 3MiHYy
BHYTPIIIHBOI ApaJUIrMH CIIOKUBYOI MTOBEIIHKU Ta CIIOXKUBYMX 3aIUTIB. | 3 METOI0 OCATHEHHS €()eKTUBHOTO
OXOIUJICHHS PUHKY Ta 3aXUCTY BHYTPILLIHBOI KOHKYPEHIIii, He0OX11HO 301IbIIyBaTH iIHBECTHULIT came B pO3pOOKY
MapKETHHTOBUX IHCTPYMEHTIB aHATITHKH.

Jomo 3aranbHOTO pO3MOILTY IHBECTHUIIIH B MAPKETHHTY, 30KpeMa Ha puHKy B2B, To BUIIIsA1a€ HACTYITHUM
9uHOM (Tadm. 1):
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Tabnuys 1
3arasipHa CTPYKTypa MapKETHHTOBHX 1HBECTHUIIIH Ha puHKY B2B
Bun iHBecTHLIIN Bupaxxenus y %
Pexnama 35-45%
Bpennunr i PR texaomorii 10-15%
Digital inctpymentu (SEO, SMM,
s CII{)ﬁ/d-CMCTegdH) 25-30%
JlocmiKkeHHs Ta aHATI THKA 5-10%
B2B xomyHnikarmii 3-7%

Licepeno: cknaoeno asmopom

To6T0, Ha TPYHTOBHE BUBYECHHS LIIJILOBOT Ay TOPIii, 3MiH PHHKY, HOTO TPOTHO3YBaHHS Cy4YacHi KOMITaHi1
roToBi BUTpauaTH jumie 10 10% 3arBepmkeHOro MapKeTHMHIOBOTO Oro/pkeTy. byiBenbHa ramysb y JaHOMY
BUMAJIKy HE € BUIUHATKOM. 3 OJHOr0 OOKY — HETaTUBHI CyCHUIBHO-NOMITUYHI 00CTaBUHU Bxke chopMyBaiu
HEOOXiTHUI 00CTSl pUHKY Ta TOIUT, a 3 IHIIOTO OOKY — MOTPEOH Ta 3aUTH CIIOKHBAYIB 3MIHIOIOTHCS JJOCUTh
nuHaMivHo. [1{omo HaitOUIbI e(PeKTUBHUX IHCTPYMEHTIB MAPKETHHTOBOI aHAJIITUKH Ha OyIiBEIbHOMY PUHKY
B B2B ta B B2C nanexars HactynHi (Tabm. 2):

Tabnuys 2
AHasi3 MapKeTHHTOBOT'O aHATITUYHOTO IHCTPYMEHTAPII0
[HCTpYMEHT DyHKI[IOHATbHE TPH3HAYCHHS BapTicTh KOopHCTyBaHHS
ArcGIS Pro Koprioparisha npoctopoBo-aHaniTiyHa miar¢popma, 6asose $700-$1 500 pix
JDKEpeJIo IIEPBUHHOI aHATITHKK ITPO PHHOK HOBOOYIOB B YKpaiHi
Power BI Pro CTBOpEHHS ONepaTHBHHX JAIIGOPAIB JUIS IPUAHATTS $70/aicss
OlIepaTHBHHX YIIPABIIHCHKHX PillleHb
Hotjar Enexrponnuii incTpyMeHT /uist pOpMyBaHHS NOBEAIHKOBUX $100/ Micsis
KapT CIIO)KUBA4iB
Hootsuite 30ip aHaNITHYHKX JAHUX 13 COIIaJIbHUX MEPeK $100/ micsip
SimilarWeb Pro AHaJi3 KOHKYPEHTHHX CalTIiB Ta iX Tpadiky $200/ micsitn
Reonomy / UrbanMetrics / OcHOBa 715l NPUITHATTS PillIEHb [TPO 3aIYCK YU 3aMOPOXKEHHS .
~ $500/ micsip
PropTech API MIPOEKTY, MojenmoBanHsl okynHocTi JKK

Licepeno: cknaoeno agmopom

TakuM 4MHOM, OOCAT aHAIITUYHUX BUTPAT KOMIIaHii, 0€3 JOJaTKOBOI PO3POOKH CHEIiani30BaHOTO
MIPOrPaMHOTO 3a0e3MneueHH JijIs OyTiBEIbHUX KOMIaHii cTaHOBUTH Tpoxu Oubie $13000, 1m0, BpaxoBy0UH
MaciTabu IPOEKTIB, € HE CYTTEBUMH BUTpPATaMHu.

Opnak, B JTaHOMY BHITaJIKy MOBA i€ JInie Tpo 6a30Bi1 MaKeTH MPOTPAMHOTO 3a0e3TMeUeHHS aHaIITUKH,
SIKi MOXYTh HaJaTH JIHIIC 0OMEeXeHHH 00cAr HeoOxinHoi iHpopmarii. OYEeBHIHO, MO 3 METOI OiTbII
IPYHTOBHOTO aHAIIi3y KOHKPETHUX PHHKIB, HEOOXI/HI I0aTKOBI BKIIAJICHHS CaMe B POIIMPEHHS (PyHKIIOHAITY
B)KE€ ICHYIOUMX CHUCTEM, 30KpeMa i Ha 0a3i IITyYHOTO 1HTEJIEKTY.

Bucnopku. CyJacHi iIHCTDyMEHTH aHAJIITUKM B MApKETUHIY IEPEXOAATH BiJ MPOCTOTO 300Dy JaHHMX
70 IHTEJIEKTYaJIbHOTO YIPABIIHHS MOBEIIHKOIO KII€HTIB. X e€(eKTHBHE BHUKOPUCTAHHS JIO3BOJISIE HE JIMILE
OLIIHIOBaTH €()EeKTUBHICTD Aiii, a i OyyBaTH MepcoHa130BaH1 CTpaTerii, 1110 3a0e31eUy0Th BUILLY KOHBEPCIIO,
JIOSUTBHICTH Ta MPUOYTKOBICTH Oi3HECY.

MapkeTHHroBa aHaJliTUKa B OyiBHUIITBI BUMAarae iHTerpaii 1eKiJbKoX IHCTPYMEHTIB OJJHOYaCHO — BiJl
BIJICTEKEHHS IIOBEJIIHKHM KOPUCTyBaua Ha CalTl 10 aHali3y €()eKTUBHOCTI peKJIaMU i IPOrHO3yBaHHS ITOIUTY.
Haiibinpmr edekTHBHA aHaTITHKA — II¢ KOMIUICKCHA, aBTOMATH30BAHA CHCTEMA, SIKA J03BOIISE OINEPATHBHO
pearyBary Ha 3MIHM PUHKY, OLITHMI3yBaTH BUTPATH Ta ntHLuyBaTH KOHBEPCIIO iHBECTOPA B KITIEHTA.

VY mepcnexkTHBi BiHOBIICHHS YKpaiHU CTBOPIOE YHIKQIbHHH TIOTCHIA [UIsi MacIITa0HOrO PO3BHUTKY
OyZiBEILHOTO CEKTOPY, IO MOKE CTATH OIHUM 13 IPAHBEPIB MOBOCHHOTO EKOHOMIYHOTO 3pOCTAHHS. YCIilIHa
peaisaiist HOro MOTEHIIATY 3a/IeKaTUME BiJl CKOOPAMHOBAHKX 3yCHIIb 1CPXKaBH, 613Hecy Ta MDKHAPOIAHUX
MapTHEPIB, a TAKOXK BiJ] 3a0€3MEUEHHS TPO30POCTI, O€31eKH Ta €(heKTUBHOCTI 1HBECTHIIIH.
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